IFYOU GO

B WHAT: Taster's Show-
case, Kidango's annual
food-and-wina festival

A WHEN: 1 to4 p.m.

April 19

W WHERE: Marriott, 46100
Landing Parkway, Fremaont
@ COST: $35 in advance,
$45 at the door

B INFO: Call 510-897-
6912 or go {o www.
tastersshawcase.crg
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Kidango
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we have, there’s a purpose
for it,” said Sandy Silva, one
of three Kidango directors in
Fremont.

It’s that quality of care
that has kept Kidango thriv-
ing for three decades.

Launched in 1979 under
the name Tri-Cities Chil-
dren’s Centers, the early
childhood care and educa-
tion program started out
serving just 90 kids at one
Fremont site. Over time,
it begammproviding mental
health and early interven-
tion services as well as home
visits, and, in 2003, changed
1its name to Kidango.

Today, the nonprofit
organization serves 3,300
children out of 60 sites in
Alameda, Santa Clara and ’
San Francisco counties, with
plans to expand in Hayward,
San Jose and Livermore.,
The program is staffed
at a lower adult-to-child
ratio than other programs,
Kidango workers said.

The children receive
free medical, dental and
vision screenings, as well as
breakfast, lunch and a snack
each day at no exfra cost.
Free parenting workshops
are offered, including ones
designed for teen mothers.
One campus in San Jose
provides tutoring through
an after-school program for

youngslers up to age 12.

Executive Director Paul
Miller, who joined Kidango
just months after it formed,
said it’s been exciting to
watch the program grow.

“I'm really proud of the
quality of services. ... 1 see
shortly a day when we're
serving single adults and
tesnagers, particularly in
the area of mental health,”
he said. |

While some families pay
for the services provided by
Kidango, 91 percent of the
children come from low-in-
come households and enroll
in the program for free, said

Camille Llanes, development -

and communications 1man-
ager. For some, the meals
they receive at Kidango

— which adhere to federal
nutrition guidelines — rep-
resent their only nutritional
intake during the week,
Kidango employees say.

- “We do find that the chil-
dren are much more hungry
Monday mornings,” said
Llanes, adding that the pro-
gram is in such high demand
that there’s a long waiting
list for families to enroll.

Kidango would love to
expand its services, but like
most nonprofits, the scope
of its operation depends on
funding. In addition to gov-
ernment subsidies, Kidango
relies on grants, money it
raises,and contributions
from private donors. 1t

welcomes in:kind donattos™

from individuals and busi-

nesses, but what it's most in
need of is unrestricted funds
~- monetary donations with
no requirements on how it
must be spent, Lianes said.
That’s why those who
work for Kidango are hop-
ing their largest fundraiser
each year will prove to be a
hit once again. The annual
Taster’s Showcase, a food-
and-wine festival featuring
dishes and spirits from local
restaurants, will take place
April 19 at the Fremont Mar-
riott. The Taster's Showcase !
will kick off a series of ‘
events planned throughout
2009 to celebrate Kidango’s
first 30 years. And if those
who work for the organiza-
tion get their way, they’ll
be back in another 30 years
with more to celebrate.
“It’s been a lot of fun,”
Miller said. “A lot of people
go to work and don't enjoy
their jobs. I've had the
luxury nol only of having a
lot of fun, but enjoying the
mission of Kidango.” -




